
BARS AND CLUBS CONTINUE TO THRIVE BY KEEPING THEIR 

DESIGNS FRESH AND RELEVANT 

A
t theALMR Late Night Awards in 

October, Peter Marks received 

the ALMR Icon Award for his 

contribution to the UK's late­

night hospitality sector as chief executive 

of The Deltic Group. This comes five years 

after he and his team took over the former 

Luminar and went on to transform the 

troubled business through an ongoing 

commitment to having "the best invested 

portfolio in the late-night industry". 

Deltic works with four design practices 

across its portfolio, such as Keane Brands 

and Design at Source. "When it comes to 

our club brands, like Pryzm and Atik, we 

usually give the designers a fairly detailed 

brief, but also ask them to put their own 

twist on it," explains Eric May, Deltic's head 

of club development. "Customers have 

come to know and love these brands so 

we want to give them the experience they 

expect whilst adding something different 

each time." 

Deltic has taken a different approach 

for its newest brands, Steinbeck & Shaw 

- now in six locations including Plymouth

and Watford - and Bar & Beyond which 

has opened in Chelmsford in Essex and 

Sheffield. "We knew we wanted something 

that would bring the trendy Shoreditch

vibe to London, and it was Keane Brands 

who helped us bring our idea to life," Eric 

says. "The use of graffiti, the choice of 

furniture and fittings, from the booths to 

the lighting and signage, and the distinctive 

upper bar back-fittings, help give the brands 

their edgy vibe. The bars also offer loads of 

interesting features - a perfect backdrop 

for photos, which is a must with today's 

social media-savvy customers." 

Keeping the interior design fresh is 

important for even the most high-profile 

of world-class bars. It is 12 years since the 

Blue Bar was unveiled at The Berkeley hotel 

in London, creating a stir with its interior 

design by the late great David Collins, 

inspired by the signature blue loved by 

the building's original designer Sir Edwin 

Lutyens. Maybourne Hotel Group brought 

in one of today's most respected hospitality 

designers, Robert Angell, who has 

refreshed the colour scheme of blue with 

touches of red with black and silver tones. 

The dramatic central lighting structure 

has also been retained, based on a Lutyens 

design, with broad flat glass rims to diffuse 
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